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Q4. What would you say are the most important health issues for your family?  
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Maryland Oral Health Literacy Campaign 
Pre- and Post-Campaign Awareness Study  

 
ANNOTATED QUESTIONNAIRE 

 

Pre-Campaign Quota = 400 Post-Campaign Quota = 400 

TOTAL QUOTA = 800 

 
Introduction and Screeners 
 
Hello, my name is _______________ and I’m calling from Maryland Marketing Source on behalf of the State of 
Maryland, Department of Health.  
 
A. May I please speak to the female head of the household? 
 
B. If female head of household is not home, ask when she will be home and schedule to call back at the indicated 

time. 
 
C. If there is no answer: 

- If there is no answer, hang up and move to the next phone number on the list.  Once all numbers on the list 
have been dialed and if you still need to recruit participants, redial the numbers where there was no answer 
the first time you dialed.  An individual number can be dialed a maximum of five times.  Continue this pattern 
until 400 surveys have been collected. 

- If there is no answer and voicemail comes on, do not leave a message.  Hang up and move to the next number.  
Once all numbers on the list have been dialed and if you still need to recruit participants, redial the numbers 
where there was no answer the first time you dialed.  An individual number can be dialed a maximum of five 
times.  Continue this pattern until 400 surveys have been collected. 

 
D. ONCE FEMALE HEAD OF HOUSEHOLD IS ON THE LINE: 
[REPEAT IF NECESSARY:  Hello, my name is _______________ and I’m calling from Maryland Marketing Source 
on behalf of the State of Maryland, Department of Health.]  
 
I want to assure you that this is not a sales call.  We’re surveying Maryland residents on health-related issues and I'd 
like to ask you some questions that will take no more than ten minutes of your time.  Your answers will be 
anonymous and used only for internal use by the State of Maryland, Department of Health for a health communication 
campaign. 
 
Q1.  [IF NOT ALREADY ASKED ABOVE] Do you have children at home who are six years old or younger? 

1- Yes CONTINUE 
2- 
 

No THANK AND TERMINATE (Thank you for your time and cooperation.  Your responses do not qualify you 
We appreciate your help, have a great day) 

 
Q2.  Are you at least 18 years old? 

1- Yes  
2- No THANK AND TERMINATE (Read language under Q1) 
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Q3.    Are you currently receiving Medicaid/Medical Assistance or enrolled in Maryland Children's Health 

Insurance Program (MCHIP)?  

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes (SKIP TO Q4) 635 79.4% 341 85.3% 294 73.5% 

No (CONTINUE TO Q3a) 158 19.8% 57 14.3% 101 25.3% 

Don’t Know (CONTINUE TO Q3a) 7 0.9% 2 0.5% 5 1.3% 

N= 800 400 400  

 

Q3a.  How many people, including yourself, live in the household?  Please consider all people under and  
          over 18 years of age. 

 
 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
1 22 13.3% 16 27.1% 6 5.7% 

2 35 21.2% 2 3.4% 33 31.1% 

3 25 15.2% 9 15.3% 16 15.1% 
4 32 19.4% 12 20.3% 20 18.9% 
5 27 16.4% 13 22.0% 14 13.2% 
6 14 8.5% 3 5.1% 11 10.4% 
7 5 3.0% 4 6.8% 1 0.9% 
8 or more 5 3.0% -- -- 5 4.7% -- 

N= 165 59 106  

 
 
 Q4.  Is now a good time for you to participate in a brief survey? 
 1- Yes CONTINUE 
 2-  No ASK: WHEN WOULD BE A BETTER TIME?    
   ARRANGE TIME TO CALL BACK:______________________ 
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Main Questionnaire 
 
Thank you for agreeing to participate, I will now read a brief disclosure statement.   
 
1. In what county do you live? (MARK ANSWER – NO QUOTA BUT TRY FOR REPRESENTATIVE SAMPLE) 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 

Allegany County 50 6.3% 15 3.8% 35 8.8% 

Anne Arundel 51 6.4% 24 6.0% 27 6.8% 

Baltimore City 200 25.0% 127 31.8% 73 18.3% 

Baltimore County 152 19.0% 86 21.5% 66 16.5% 

Calvert County 13 1.6% 4 1.0% 9 2.3% 

Caroline County 15 1.9% 6 1.5% 9 2.3% 

Carroll County 24 3.0% 10 2.5% 14 3.5% 

Cecil County 19 2.4% 5 1.3% 14 3.5% 

Charles County 13 1.6% 4 1.0% 9 2.3% 

Dorchester County 13 1.6% 2 0.5% 11 2.8% 

Frederick County 11 1.4% 7 1.8% 4 1.0% 
Garrett County 25 3.1% 8 2.0% 7 1.8% 

Harford County 23 2.9% 10 2.5% 13 3.3% 

Howard County 13 1.6% 6 1.5% 7 1.8% 

Kent County 8 1.0% 1 0.3% 7 1.8% 

Montgomery County 49 6.1% 19 4.8% 30 7.5% 

Prince George's 41 5.1% 26 6.5% 15 3.8% 

Queen Anne's 19 2.4% 11 2.8% 8 2.0% 

Somerset County 4 0.5% 3 0.8% 1 0.3% 

St. Mary's County 5 0.6% 2 0.5% 3 0.8% 

Talbot County 9 1.1% 1 0.3% 8 2.0% 

Washington County 14 1.8% 10 2.5% 4 1.0% 

Wicomico County 23 2.9% 10 2.5% 13 3.3% 

Worcester County 6 0.8% 3 0.8% 3 0.8% 

N= 800 400 400  

 
2. To ensure we are speaking to a cross section of people, may I please ask how you identify your race or  
     ethnicity? (DO NOT READ LIST – RECORD ANSWER)  
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
African American/Black 348 43.5% 198 49.5% 150 37.5% 

Asian 12 1.5% 5 1.3% 7 1.8% 

Caucasian/White 371 46.4% 171 42.8% 200 50.0% 

Hispanic/Latino 29 3.6% 12 3.0% 17 4.3% 

Other (Specify): 28 3.5% 10 2.5% 18 4.5% 
Refused 12 1.5% 4 1.0% 8 2.0% 

N= 800 400 400  
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3. Are your pregnant? (NO QUOTA, BUT TRY FOR 10%+) 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  36 4.5% 15 3.8% 21 5.3% 

No  763 95.4% 384 96.0% 379 94.8% 

Do Not  Know  1 0.1% 1 0.3% -- -- -- 
N= 800 400 400  

 
 
4. What would you say are the most important health issues for your family?   

                            (See Appendix A for Verbatim Responses)       
 
 
5.  We’d like to better understand how you view several health issues and how important they are to your 

family.  Please tell me how important each of the following health issues are to your family by using a 
0-5 scale, where ‘0’ means ‘Not at all Important’ and 5 means ‘Extremely Important’.  Feel free to use 
any number in between.  Let’s begin with… (READ. ROTATE). 

 
 OVERALL Pre Post VARIANCE 

 MEAN MEAN MEAN +/- 
a. Oral health 4.5 4.6 4.4 
b. Heart health 4.5 4.6 4.5 
c. Diabetes prevention 4.3 4.3 4.3 
d. Cancer 4.4 4.5 4.4 

N= 800 400 400  

 
 
 

     

 Not at all 
Important 

0 

1 2 3 4 
Extremely 
Important  

5 

N 

P
re

 

a. Oral health 1.8% 0.8% -- 5.8% 12.5% 79.3% 400 

b. Heart health 2.8% 0.5% 1.8% 4.0% 12.0% 79.0% 400 

c. Diabetes prevention 4.3% 2.0% 3.3% 10.5% 10.5% 69.5% 400 

d. Cancer 4.5% 1.3% 2.0% 7.3% 7.0% 78.0% 400 

P
os

t 

a. Oral health 1.0% 1.0% 3.3% 8.8% 25.0% 61.0% 400 

b. Heart health 0.5% 1.8% 2.5% 6.0% 25.5% 63.8% 400 

c. Diabetes prevention 1.5% 2.8% 2.8% 9.5% 24.8% 58.8% 400 

d. Cancer 1.8% 3.0% 2.0% 6.3% 23.3% 63.8% 400 

O
V

E
R

A
L

L
 a. Oral health 1.4% 0.9% 1.6% 7.3% 18.8% 70.1% 800 

b. Heart health 1.6% 1.1% 2.1% 5.0% 18.8% 71.4% 800 

c. Diabetes prevention 2.9% 2.4% 3.0% 10.0% 17.6% 64.1% 800 

d. Cancer 3.1% 2.1% 2.0% 6.8% 15.1% 70.9% 800 
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6. When did you last visit the dentist for your own teeth?  Would you say it was:  
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Within a year/12 months ago? 522 65.3% 248 62.0% 274 68.5% 

Between 1 and 2 years ago?  108 13.5% 62 15.5% 46 11.5% 

More than 2 years ago?   158 19.8% 82 20.5% 76 19.0% 
(DO NOT READ) Never 6 0.8% 3 0.8% 3 0.8% 
(DO NOT READ) DK/REF 6 0.8% 5 1.3% 1 0.3% 

N= 800 400 400  

 
 

7. At what age do you believe a child should have their first visit to the dentist? (DO NOT READ, 
RECORD) 

    
 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Within first year 248 31.0% 118 29.5% 130 32.5% 

At first tooth 140 17.5% 65 16.3% 75 18.8% 

When permanent teeth start coming in 33 4.1% 17 4.3% 16 4.0% 
After baby teeth fall out 15 1.9% 3 0.8% 12 3.0% 
When there is a problem 2 0.3% 1 0.3% 1 0.3% 
Any age they indicate over the age of 1 356 44.5% 191 47.8% 165 41.3% 
(DO NOT READ) DK/REF 6 0.8% 5 1.3% 1 0.3% 

N= 800 400 400  

 
 
8.    At what age did your first child first visit a dentist? 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Before first birthday 131 16.4% 59 14.8% 72 18.0% 

Between first and second birthday 264 33.3% 129 32.3% 135 33.8% 

Between second and third birthday 225 28.1% 134 33.5% 91 22.8% 
Other (SPECIFY) 5 0.6% -- -- 5 1.3% 
Have not seen dentist 26 3.3% 16 4.0% 10 2.5% 
(DO NOT READ) DK/REF 88 11.0% 53 13.3% 35 8.8% 

N= 800 400 400  

 
 
9.    Do you brush your teeth with fluoride toothpaste? 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  718 89.8% 367 91.8% 351 87.8% 

No  59 7.4% 22 5.5% 37 9.3% 

Do Not  Know  23 2.9% 11 2.8% 12 3.0% 

N= 800 400 400  
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10.   Do you brush your child’s teeth with fluoride toothpaste? 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  641 80.1% 326 81.5% 315 78.8% 

No  137 17.1% 59 14.8% 78 19.5% 

Do Not  Know  22 2.8% 15 3.8% 7 1.8% 

N= 800 400 400  

 
 
11.  In the last year, have you heard, read, or seen any messages or advertisements regarding dental care or 

oral health?  (RECORD RESPONSES) (IF NO, SKIP TO #14) 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  597 74.6% 305 76.3% 292 73.0% 

No (SKIP TO Q14) 192 24.0% 87 21.8% 105 26.3% 

Do Not  Know  
(SKIP TO Q14) 

11 1.4% 8 2.0% 3 0.8% 

N= 800 400 400  

 
 
12.  What message do you recall hearing, reading, or seeing?   (DO NOT READ LIST.  ACCEPT ALL 

THAT APPLY.  PROBE FOR MULTIPLE RESPONSES. RECORD MESSAGE AS THEY 
DESCRIBE IT) 

 
 OVERALL Pre Post VARIANCE 

 # % of # % of # % of +/- 
Take your child to the dentist by 
his or her first birthday 

30 5.0% 24 7.9% 36 12.3% 

Oral health is important for overall 
health 

74 12.4% 19 6.2% 55 18.8% 

Healthy teeth, Healthy Kids 31 5.2% 18 5.9% 12 4.1% 
Thanks, Mom! 2 0.3% -- -- 2 0.7% 
Other (SPECIFY) 347 58.1% 187 61.3% 160 54.8% 
Don’t recall/Don’t remember 126 21.1% 75 24.6% 50 17.1% 

N= 597 305 292  
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13. Where do you recall hearing, reading, or seeing the message? (DO NOT READ LIST, BUT RECORD 

RESPONSES – MARK ALL THAT APPLY) 
 

 OVERALL Pre Post VARIANCE 

 # % of Cases # % of Cases # % of Cases +/- 
Television 373 62.6% 167 54.9% 206 70.5% 

Radio 56 9.4% 10 3.3% 46 15.8% 

Newspaper 24 4.0% 13 4.3% 11 3.8% 
Bus/Transit advertising 16 2.7% 14 4.6% 2 0.7% 
Friend/Relative 4 0.7% 4 1.3% -- -- 
Other (SPECIFY) 162 27.2% 114 37.5% 48 16.4% 
Don’t recall/Don’t remember 48 8.1% 25 8.2% 23 7.9% 

N= 596 304 292  

 
 
14. Do you recall hearing, reading, or seeing any messages that included:  TAKE YOUR CHILD TO THE 

DENTIST BY HIS OR HER FIRST BIRTHDAY? 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  235 30.6% 126 32.5% 109 28.5% 

No (SKIP TO Q16) 535 69.5% 262 67.5% 273 71.5% 

N= 770 388 382  

 
 
15. Where do you recall hearing, reading, or seeing the message? (DO NOT READ LIST BUT RECORD – 

MARK ALL THAT APPLY) 
 

 OVERALL Pre Post VARIANCE 

 # % of Cases # % of Cases # % of Cases +/- 
Television 92 38.8% 41 32.5% 51 45.9% 

Radio 8 3.4% 4 3.2% 4 3.6% 

Newspaper 13 5.5% 2 1.6% 11 9.9% 
Bus/Transit advertising 10 4.2% 9 7.1% 1 0.9% 
Friend/Relative 2 0.8% -- -- 2 1.8% 
Other (SPECIFY) 94 39.7% 61 48.4% 33 29.7% 
Don’t recall/Don’t remember 24 10.1% 12 9.5% 12 10.8% 

N= 237 126 111  
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16. Do you recall hearing, reading, or seeing any messages that included:  ORAL HEALTH IS 

IMPORTANT FOR OVERALL HEALTH  
  

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  464 63.9% 246 64.6% 218 63.2% 

No (SKIP TO Q18) 262 36.1% 135 35.4% 127 36.8% 

N= 726 381 345  

 
 
17. Where do you recall hearing, reading, or seeing the message? (DO NOT READ LIST BUT 

RECORD – MARK ALL THAT APPLY) 
 

 OVERALL Pre Post VARIANCE 

 # % of Cases # % of Cases # % of Cases +/- 
Television 207 44.7% 99 40.2% 108 49.8% 

Radio 17 3.7% 9 3.7% 8 3.7% 

Newspaper 31 6.7% 15 6.1% 16 7.4% 
Bus/Transit advertising 12 2.6% 11 4.5% 1 0.5% 
Friend/Relative 8 1.7% 5 2.0% 3 1.4% 
Other (SPECIFY) 153 33.0% 101 41.1% 52 24.0% 
Don’t recall/Don’t remember 73 15.8% 31 12.6% 42 19.4% 

N= 463 246 217  

 
 
18. Have you ever heard of Healthy Teeth, Healthy Kids? 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  484 62.9% 247 64.7% 237 61.2% 

No  286 37.1% 135 35.3% 151 38.9% 

N= 770 382 388  

 
 
19. Do you recall receiving a Healthy Teeth, Healthy Kids brochure in the mail? 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  207 25.9% 108 27.0% 99 24.9% 

No (SKIP TO D1) 593 74.1% 292 73.0% 301 75.3% 

N= 400 400 400  

 
 
 
 
 
 
 
 



Maryland Marketing Source, Inc.                       Page 9                                PRR Maryland Oral Health Literacy Campaign 

 
20. On a scale of 0 to 5, with 0 being not at all helpful and 5 being extremely helpful, how helpful was 

the information in the brochure? 
 

 Not at all 
Important 

0 

1 2 3 4 
Extremely 
Important  

5 

MEAN N 

OVERALL 5.1% 4.1% 6.1% 13.2% 20.8% 50.8% 3.9 197 

Pre 4.9% 2.9% 6.9% 16.7% 18.6% 50.0% 3.9 102 

Post 5.3% 5.3% 5.3% 9.5% 23.2% 51.6% 4.0 95 

VARIANCE (+/-)  

 
 
21. Did you use the coupon? (Pre wave question only) 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  16 14.5% 16 14.5% -- -- -- 

No (SKIP TO D1) 94 85.5% 94 85.5% -- -- -- 

N= 110 110 --  

 
 
21. Did you receive a free oral health kit from your health center containing a child’s toothbrush, 

toothpaste, floss, and a brochure? (Post wave questions only) 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  46 46.5% -- -- 46 46.5% -- 

No (SKIP TO D1) 53 53.5% -- -- 53 53.5% -- 

N= 99 -- 99  

 
 
22. Which products did you get at the store? (Pre wave question only) 
 

 OVERALL Pre Post VARIANCE 

 # % of cases # % of cases # % +/- 
Adult tooth brush 3 18.8% 3 18.8% -- -- -- 
Child tooth brush 1 12.5% 1 12.5% -- -- -- 
Fluoride toothpaste 4 25.0% 4 25.0% -- -- -- 
Washcloth 1 6.3% 1 6.3% -- -- -- 
Floss 3 18.8% 3 18.8% -- -- -- 
(DO NOT READ) DK/REF 7 43.8% 7 43.8% -- -- -- 

N= 16 16 --  
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22. Did you use the products? 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Yes  58 96.7% 14 87.5% 44 100.0% 

No  2 3.0% 2 12.5% -- -- -- 

N= 60 16 44  

 
 
WE HAVE JUST A FEW MORE QUESTIONS FOR CLASSIFICATION PURPOSES ONLY. (THESE 
QUESTIONS ARE OPTIONAL) 
 
D1.  What is your age category?   
 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
18-25 82 10.3% 44 11.0% 38 9.5% 

26-34 337 42.1% 181 45.3% 156 39.0% 

35-49 256 32.0% 118 29.5% 138 34.5% 
50-64 81 10.1% 38 9.5% 43 10.8% 
65 or over 34 4.3% 16 4.0% 18 4.5% 
Refused 10 1.3% 3 0.8% 7 1.8% 

N= 800 400 400  

 
 
D2.  What is the highest level of education you have completed? 
 

 OVERALL Pre Post VARIANCE 

 # % # % # % +/- 
Less than high school 80 10.0% 38 9.5% 42 10.5% 

High school graduate 259 32.4% 130 32.5% 129 32.3% 

Some college/technical 312 39.0% 160 40.0% 152 38.0% 
4-year college degree 100 12.5% 56 14.0% 44 11.0% 
Some post graduate 8 1.0% 4 1.0% 4 1.0% 
Graduate degree 41 5.1% 12 3.0% 29 7.3% 
Refused -- -- -- -- -- -- -- 

N= 800 400 400  

 
 
THOSE ARE ALL THE QUESTIONS I HAVE.  THANK YOU VERY MUCH FOR YOUR TIME.  HAVE A NICE 

EVENING/DAY. IF YOU HAVE QUESTIONS, FEEL FREE TO CONTACT THE FOLLOWING: 
- Maryland Department of Health and Mental Hygiene, Office of Oral Health 

John Welby  
Phone:  410-767-6735 
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