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This policy establishes the guidelines of acceptable use of sc ial media by Maryland 
Department of Health (MOH) employees, including creatior of official sites and 
participation in public sites. The Department recognizes tha· many of its employees 
actively participate in social media and that such channels c ffer a way to easily share 
information about the Department, its mission, and values. Participation in online 
communities can promote better communication with colleagues and constituents. 
Participation may include, but is not limited to, the fol lo"' ing social media platforms: 
on line forums, biogs, wikis, and social networks. Current examples of social media 
platforms include, but are not limited to, Facebook, Twitter, YouTube, Jnstagram, 
Pinterest, and Linkedln. Communications within these platforms need to be consistent 
with Department policies, guidelines, and standards. 

The Department expects that employees engaging in social media while representing the 
Department will be mindful that their postings impact the Department's reputation and its 
interests. Given the sensitive nature of the information the Department handles and the 
regulatory framework in which it operates, the Department must also ensure that its 
employees understand and adhere to basic policies regarding the responsible and lawful 
use of social media. 

This Social Media Policy is intended to help protect the Department and its employees 
from legal, reputational, and other risks that may arise from posting information, 
engaging users, and participating in related onl ine actions specific to the Department. 

To simplify official social media strategies and efforts for the Department, the Office of 
Communications stands as a resource to help promote the policies, programs, and 
campaigns of the Administrations housed within the Depa11ment. Coordinating posts to 
be executed by the Office of Communications remains an alternative to establishing and 
managing social media accounts associated with individual Administrations. 
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• If posting or commenting about the Department, be sure that the post is easy
to understand, timely, and truthful

• Use citations when appropriate (where they are required by standard practice
or where they can help facilitate the reader's understanding)

• If a mistake is published, be sure to correct the mistake and provide any
necessary clarifications in a transparent manner

• Only share posts from verified sources or identified partners

2. Don't respond to everything-Sometimes the best response is none. If someone
on social media is attacking the Department, bring the posts to the attention of the

Office of Communications to they may determine appropriate action or response.

3. Press Inquiries-Refer all inquiries from the press, including internet journalists 
and bloggers, to the Office of Communications. 

4. Videos-Make sure, if you are posting an original video that it has been approved
by the Office of Communications.

5. Facebook Live-If you would like to utilize the Facebook Live feature, please
share the event, date, time, and location with the Office of Communications for
approval.

6. Biogs-If you are posting an original blog or opinion piece, it has to be approved
by the Office of Communications.

7. Legal Proceedings and Regulatory Actions-Never refer to or post information
about any lawsuit, regulatory action, or other formal legal proceeding to which the

Depa11ment is a party. Contact the Office of Communications about any social
media attempts to solicit this type of information. The Office of Communications
will contact the Department's counsel.

8. Advertising-Posts may not advertise or promote private industry in any way.

9. Political opinions or endorsements-Avoid posting content that is political. For
example, an employee should not take a stance that the Depa11ment believes
fracking should be banned, etc. The employee can state the facts and the science
but should refrain from opinions on political issues. Never use Department
accounts to promote or to solicit support for political candidates or ballot
initiatives.

I 0. Secure a signed Photo Release form. 
I I .  Develop a content calendar. 

�VG')� 
Robert R. Neall, SecretaryrDept. of Health 
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